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Description

Activity

1. Creative Campaigns
Ideas
A. Appeal for Citizen
Awareness
B. Creative Campaign
Design
C. Technical Support

« CAMPAIGN'S for EOL with the highest number of public

participation. :
o Making of awarenes$ graphics for various activities conducted

under EOL.
e Designing of Hoardings, Billboards, Banners, and the number of
different places (e.g. Railway Stations, Bus Stops, Colleges) for

Awareness as per compliance,

e PR

2. Social Media
Management
A. Graphicsand Video
making
B. Content Creation

e Content creation for Images.
Content creation for posting on all four social media platforms

namely LinkedIn, Twitter, Facebook and Instagram
o Ensuring minimum four posts per day on each social media

platform

e Running paid ad campaign on social media platform

e Activities pertaining to Digital Media

e Graphics and Video making of programme conducted under
EOL.

¢ Video editing of program conducted under upcoming EOL.

e Technical and infrastructure support (related to scope) as and
when required.

¢ Innovative promotions through broadcasting & collaborations
(e.g. radio jingles, eateries, movie theatres, etc.)

s Stakeholder coverage through focused promotion (for senior
citizens,employees, women, slum dwellers, shopkeepers,
students, reaching parents through school children, including
dovetailing with existing city level events)

* Merchandising for promotion (EoL caps in tourist places, EoL
badges, EoL carry bags, EoL balloons, etc.)
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Corporation may encourage the coordination with its
D.epartments and Vendors to put up Publicity hoardings,
Pillar boards, banners and W] Grafting related to the EoL.
e Carry out awareness campaign for EQL
. : * Designing of Hoardings, Billboards. B d Wall Graffiti
ination with ' , banners an a r
3. Coord::-tment & Engag:_ament pfdepartment with vendors for placing of the
Dep pros Hoardings, Billboards, Banners and wal| Graffiti at locations
Ven decided as per compliance
] Enga_gement of department with vendors for organizing events,
physical campaigns, stakeholder consultations, webinars etc

* Technical and infrastructure support (related to scope) as and
when required

Vendor must make sure to collect the format of required
Information/Material for Report updation from the
Corporation.

The Overall report must be Summarized & confirmed
through the corporation.

After the approval of the corporation the Report must be
uploaded.

Daily report must be submitted to their respective entity
that will be monitored thoroughly.

4. Report Submission | «
of Campaign
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